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E-marketing in Question

The decline of on-line push marketing

The major challenge for today’s on-line companies is to optimise the returns of their E-Marketing campaigns given that they must adapt to two market realities. 

· Saturated by the development of direct e-marketing actions, internet users increasingly search for ways of limiting, sorting and personalising the information they receive. As a result traditional broadcast channels used by web site editors and advertisers such as portals, web browsers or push-marketing mediums (newsletters, emails etc) have lost their popularity. This had bred a new type of internet behaviour and along with it the success of new media tools such as RSS flows and Podcast.

· The cost of on-line publicity campaigns has become dissuasive for advertisers. Whilst the cost continues to rise the impact of such methods has become less effective. The reduced impact of these campaigns is due to the fact that they have grown exponentially which inevitably dilutes their impact whilst at the same time every day internet users are offered new ways of sorting and personalising the information flows that they receive.  

Looking for new solutions

Web site editors and companies present on the internet must develop innovative marketing and communication approaches in order to ensure that the first contact with their target audience is effective and that the client relationship is reinforced to encourage loyalty.

The most efficient broadcasting method for website editors is that which ensures their information is broadcast via the most direct channel possible, bypassing intermediaries. After the battle of the web browsers and search engines, the concept of web portals has been exported to the internet users desktop.

The Nosibay solution: the « You-Marketing »

To assist on-line companies to rise to this challenge, NOSIBAY, a software company which develops direct-to-desktop marketing communication applications, offers an innovative solution which enables our clients to deliver and broadcast their on-line content with impact.

The NOSIBOX is a small client customised windows programme that offers a diverse range of innovative marketing techniques. Targeting the internet users’ desktop and independent of the browser and email, the application permits companies to meet their on-line business objectives whilst retaining their marketing independence.

The NOSIBAY technology allows website editors to create a permanent and direct link between themselves and their user community. Offering a high-performance and simple alternative to traditional communication channels, the NOSIBOX assures the high-visibility of products, services and information broadcast on the internet.

The NOSIBAY technology delivers personalised information in real-time, direct to the internet users’ desktop, bypassing the traditional intermediaries such as email and web browsers In downloading and installed the programme the user predefines their preferences within the limits of the information provided by the web site editor, ensuring that they receive information solicited by and therefore pertinent to them.  To is no longer a case of push-marketing but a new concept of “you-marketing”.

For advertisers, the added value is evident. Between 2004 and 2005, the average rate of emails opened fell from 36 to 27.5%
. The marketing techniques offered by NOSIBAY permit content broadcasters to decide who receives which message (Information, Promotions, Alerts etc), exactly at what time and for how long. By delivering our clients messages direct to their target audiences desktop above all other content, we ensure that the visibility of their messages broadcast are seen at 100%.

For websites who braodcast content, the NOSIBAY solution allows them to optimise the quality of the information received by the user and therefore to encourage customer loyalty. The first results achieved from our clients are impressive, 75% of all NOSIBAY applications installed are kept by their users. 

NOSIBAY’s Products
The NOSIBAY application can be downloaded from our clients’ websites by their user community. Once installed the user is able to predefine his/her preferences from the available information proposed by the website. 

The information broadcast is permanently visible to the user either via a desktop toolbar, or via desktop alerts, messages which are sent to the user in real-time and which appear directly on the users desktop before all other content.

The NOSIBAY application is tailor made for each of its customers, customised and configured to meet the client’s particular business objectives. Offering a diverse and expanding range of marketing techniques, which can integrate all types of multimedia, NOSIBAY’s clients can mix and match the products to achieve their particular objectives.

The products available today are: 
· Desktop Alerts (promotions, sales flash, information alerts). 
These alerts appear directly on the internet users desktop in real-time and can contain all types of multimedia (text, photos, videos etc)

· RSS/Podcast Reader
The programme can integrate a RSS & Podcast Reader which allow the user to see in one glance all the news flows and information to which he is subscribed. The RSS reader can receive information flows available from any internet source and therefore offers an important value added service to the user.

· Daily “News Brief”
The Daily “News Brief” is displayed once a day on the users desktop (activated when the user launches windows or when he connects to the network). Created automatically and following the personalised interests of each user, the News Brief can be deactivated by the user at any moment.

· Toolbar (independent of Internet browser)
A programme can propose one or more Toolbars which are completely driven by the user and can contain any type of multimedia file, whose uses are limited only by your imagination. (Live events coverage, Ticker Tape, Information Slides, Web radio, programme broadcasting, videos etc)

Customer References :
E commerce (Goods and Services)
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Portails, Forums and Bulleting Boards
NOSIBAY Information
· Creation date : 2004
· Staff : 

NOSIBAY currently employs 13 people.
· Address : 
Cap Oméga,  rond point Benjamin Franklin, CS 39521, 34 960 Montpellier Cedex 2

· Director:

Laurent TATON, the NOSIBAY president is 43 years old.

Trained as an Engineer, he has more than 15 years experience in the field of communication technologies. In 1989 he founded and directed the computer company “Answer Line” whose product Siam was adopted by a important computing firms (apple, Microsoft, IBM, Compaq, HP etc) and became one of the French leaders in internet services. He sold the company in 1996 to the group Jet Multimedia and launched the first internet access offer without subscription; France Explorer. Within 3 years, France Explorer, the company which managed the Public Internet access of Jet Multimedia, became one of the major French Internet providers and the only one to show a significant profit (70 MF turnover for 15MF profit)

· Background :

The NOSIBAY story began in 2002 when Laurent TATON and Michel MARVIE, Chairman and Managing Director of Racing-Live (World leader in motor sports electronic publishing) launched a new communication software project with the support of the ANVAR. It involved offering Formula 1 fans a software application which would allow them to follow motor-racing events and news live on their desktops. In 2003, the first version of the application had a great success and by the end of the season had more than 10000 internet followers. The development team decided to create a company whose objective was to generalise the main principal of the application and NOSIBAY was born. 

NOSIBAY was created on 24 July 2004 in the form of a SARL. On the 30 June 2006, it was transformed into a SAS and secured a 1.4Million € investment for its international development. 

· Site web : www.nosibay.com
� “Returning Trust to Email Marketing”, by Richard Gingras, Goodmail Systems' co-founder and CEO, � HYPERLINK "http://www.imediaconnection.com/" \t "_parent" �www.imediaconnection.com�, January 30, 2006
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